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Abstract: The purposes of this research are to analyze and obtain empirical evidence on the effect of 
usefulness perception, ease perception, and risk perception toward the use of BRI Internet banking in 
Politeknik Negeri Semarang (Polines) students both simultaneously and partially. This research 
population was Polines students of all departments from 2017 to 2019 as customers of BRI Internet 
banking users with a sample of 87 respondents. The research used primary and secondary data. The 
data analysis model uses the Multiple Linear Regression Analysis Model, while the data analysis 
technique uses the F Test, t-Test, and R2 Test. The discussion analysis results show that the variables of 
usefulness perception and ease perception significantly affect the use of Internet banking. In contrast, the 
variable of risk perception has no significant impact on the use of Internet banking.  
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INTRODUCTION 

In this sophisticated era, the banking industry must provide faster, easier, and more effective services 
than one of the biggest government-owned banks in Indonesia; PT Bank Rakyat Indonesia (Persero), Tbk 
(BRI). Besides providing excellent services, BRI must also maintain its market position amid rapidly growing 
technological advances. One of them is developing strategies to sustain customers through the Internet to 
support banking services called Internet banking. 

Transactions made with Internet banking applications can be done through various media, such as 
computers and smartphones. The realization in the implementation in each media certainly has different 
characteristics and ways. Nevertheless, the use of Internet banking is undoubtedly intended for the benefits 
and conveniences of all customers in conducting banking transactions. For this, the student of Polines from 
2017 to 2019 also included as customers of BRI Internet banking users. 

Table 1 Number of Transactions Using BRI E-banking 

E-banking Type 
Year 

Change 2018 
(in billion) 

2019 
(in billion) 

ATM 2.322,0 2.118,3 -8,8% 
Mobile Banking 317,6 370,5 16,7% 
Internet Banking 574,9 1.169,4 103,4% 

Source: ir-bri.com, 2020 
Base on Table 1, it is known that over the last two years, the type of e-banking usage that is most in 

demand by BRI customers is Internet banking services compared to ATM and mobile banking. It is proved 
from the changing percentages in the number of transactions of Internet banking users of BRI, which increased 
to 103.4% compared to ATMs (decreased by 8.8%) and mobile banking (increased by only 16.7%). Based on 
the data, many customers in the field use the  BRI Internet banking application service. It is also no exception 
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with Polines students who become customers of BRI because the more significant the fundraising is done, the 
greater the use of Internet banking.  

Table 2 Data of Polines Students from Various Departments as BRI Customers 

Year 
Number of Polines students 

as BRI Customers 
Source 

2017 204 Google Drive BPM Polines 
2018 146 Polines.ac.id 
2019 312 Polines.ac.id 
Total 662 Processed data 

Source: Processed secondary data, 2020 
Base on the pre-survey of Polines Student data as in the table above, of the 662 Polines' students as 

BRI customers, only a few use BRI Internet banking applications. Polines students prefer to make transactions 
conventionally by conducting transactions directly at the bank or at the ATM rather than using Internet banking. 
Meanwhile, only using an  Internet banking application can all transactions be done anywhere and anytime as 
long as there are facilities to access it. 

Internet banking uses Internet access to conduct transactions between customers and a bank 
(Antasaet al. al, 2013). Internet banking is beneficial for banks and easy to do for customers if used correctly 
and carefully to have no party loss. Therefore banks must know the driving factors for internet banking use so 
that customers are comfortable and safe in making transactions. 

Usefulness perception is a level of individual trust that positively or negatively increases work rate 
through technology and information systems (Davis in Yudha and Isgiyarta, 2015). According to Agustina et 
al. (2018), usefulness perception affects the interest in using Internet banking. Based on Yudha and Isgiyarta 
(2015) research, showing the usefulness perception has a positive and significant effect on Internet banking 
adoption acceptance. It can be concluded that elements of usefulness such as services, effectiveness, and so 
on are proven to affect the usefulness perception to the customer's trust in using Internet banking (Putri and 
Fithrie, 2019). The variable of usefulness perception that involves the use of Internet banking, supported by 
previous research conducted by Agustina et al. (2018), Yudha and Isgiyarta (2015), Fadli and Fachruddin 
(2016), Putri and Fithrie (2019), and Laksana et al. (2015).  

Ease perception is defined as the extent to which one believes that using technology will be free of 
effort (Oktabriantono et al., 2017). Based on the research conduct by Laksana et al. (2015), which is based on 
his opinion, the ease perception of use is the extent someone thinks that using technology does not require 
great effort, and it means that it is easy to use. The research on the analysis of the influence of perceived bank 
customers' on Internet banking adoption conducted by Yudha and Isgiyarta (2015) also showed that the 
perception of ease has a positive and significant influence on Internet banking adoption acceptance. Other 
research conducted by Putri and Fithrie (2019) on the influences of risk, usefulness, and ease of use on 
customers' trust in using Internet banking in Pekanbaru shows that the ease of using Internet banking has a 
positive relationship to the customer's trust in using Internet banking. The variable of ease perception that 
affects the use of Internet banking, supported by previous research conducted by Yudha and Isgiyarta (2015), 
Oktabriantono et al. (2017), Putri and Fithrie (2019), and Laksana et al. (2015). 

Risk perception is a negative assumption from the customer of the uncertainties and consequences 
faced when someone conducts transactions online (Mauludiyah and Diana, 2018). According to Laksana et 
al. (2015) in his research mentioned that risk perception could be interpreted as a subjective perception or 
view of uncertainty and negative consequences in conducting an activity. According to the research conducted 
by Fadhli and Fachruddin (2016) and the research of Oktabriantono et al. (2017), it shows that risk perception 
has a negative effect on the use of Internet banking. It is also supported by Putri and Fithrie (2019) that the 
variable of risk perception has an effect on customer trust proven to affect risk perception to the customer's 
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trust in the use of Internet banking. Risk perception has no positive effect and has a significant effect on Internet 
banking adoption (Yudha and Isgiyarta, 2015). The variable of risk perception that affects the use of Internet 
banking, supported by previous research conducted by Yudha and Isgiyarta (2015), Oktabriantono et al. 
(2017), Putri and Fithrie (2019), and Laksana et al. (2015). 

Based on the business phenomena and research gap, this research's main problem is how to increase 
Internet banking user of PT Bank Rakyat Indonesia (Persero) Tbk, with the approach of usefulness perception, 
ease perception, and risk perception toward the students of Polines. So, it can be developed the frame of 
thought underlying this research. The research framework can be seen as follows: 
 
 
 
 
 
 

Source: Fadli and Fachruddin (2016), Putri and Fithrie (2019), Laksana et al. (2015), Oktabriantono et al. 
(2017), Yudha and Isgiyarta (2015), developed in this research 

Figure 1 Framework 
By the framework, the hypothesis in this research was submitted to prove whether there is a 

simultaneous or partial effect between the usefulness perception, ease perception, and risk perception toward 
the use of Internet banking of PT. Bank Rakyat Indonesia (Persero), Tbk (Case Study on the Students of 
Polines). The hypotheses presented in this research are as follows: 
H1: The variable of usefulness perception partially has a significant effect on the use of Internet banking of PT 

Bank Rakyat Indonesia (Persero), Tbk.  
H2:  The variable of ease perception partially has a significant effect on the use of Internet banking of PT Bank 

Rakyat Indonesia (Persero), Tbk.  
H3: The variable of risk perception partially has a significant effect on the use of Internet banking of PT Bank 

Rakyat Indonesia (Persero), Tbk. 
 

RESEARCH METHODS 
Research Design 

The research design used in this research is causal applied research. Causality research tries to 
identify causal relationships or reasons for group or individual behavior or status as it is today. That cause can 
be found starting from the effect or starting from a dependent variable, and from the effect or that dependent 
variable, then searched causal or independent variables (Soewadji, 2012:25). Causality research and 
measuring the strength of relationships between two or more variables also show the relationship direction 
between independent and dependent variables. In short, causality research questioning causation problems 
(Kuncoro, 2001:16). 
Population and Samples 

This research population is all of Polines students from various departments formally registered as 
customers of BRI, both from the class of 2017 to 2019. They should have used BRI Internet banking application 
or have never used it, both male and female, namely 662 Students. Samples used in this research by Slovin 
formula as many as 87 respondents with criteria respondents ever actively conducts transactions. 
Data Analysis Method 
 The data analysis method in this research used research instrument test (validity test and reliability 
test), normality test, classic assumption test (included multicollinearity tests, autocorrelation tests, and 
heteroscedasticity tests). Validity tests are used to measure whether or not each question item is valid on the 

 Usefulness Perception (X1) 

 Ease Perception (X2) 

Risk Perception (X3) 

The Use of Internet 
Banking (Y) 

https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
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questionnaire. The validity test also aims to measure whether each question item in the questionnaire can 
measure  (Ghozali, 2018:51). Each question item can be said to be valid if the count (in SPSS output notified 
as corrected item-total correlation) is more than r table with the significant level used is (α) = 0.05. Reliability 
tests are used to measure a questionnaire as an indicator of a variable or construct (Ghozali, 2018:45). A 
questionnaire can be called reliable if a person's answer to each question item is consistent or stable over time. 

Additionally, a variable or construct is reliable if Cronbach's Alpha value is 0.70 (Nunnally in Ghozali, 
2018:46). Reliability testing in this research used the IBM Statistic Program for Social Science (SPSS) 20 
program. The normality test aims to test whether, in regression models, disruptor variables or residuals have 
a normal distribution. If this test is violated, then the statistical test becomes invalid for a small number of 
samples. This research's normality test was conducted through 2 (two) approaches, namely histogram and P-
Plot charts and the Kolmogorov-Smirnov test. Kolmogorov-Smirnov test accepted when the sig value of the 
Kolmogorov-Smirnov test is more than 0,05. The multicollinearity test aims to test whether in the regression 
model there is a correlation between independent variables. Good research is research that does not occur 
multicollinearity between independent variables. It is known if the variance inflation factor (VIF) value less than 
ten and have a tolerance value of more than 0,10. A good regression model is a regression that is free of 
autocorrelation. 

The autocorrelation test aims to test whether linear regression models correlate with disruptive errors 
in the t period and errors in the (previous) t-1 period. If there is a correlation, then there is a problem of 
autocorrelation. Autocorrelation testing using Test Durbin-Watson (DW test) used to know autocorrelation. 
There is no Testing heteroscedasticity performed, to see the location of a particular pattern on the graph. The 
axis X is a predicted Y, and the X-axis is residual (true Y prediction – Y) studentized. If a particular pattern, 
such as existing dots (bullet points), forms a regular pattern (wavy, widening, then narrowing), 
heteroscedasticity has occurred. If there is no clear pattern, and the dots spread over and below the numbers 
0 on the Y axis, there is no heteroscedasticity (Ghozali, 2018). The heteroscedasticity test aims to test whether 
there is an inequality of residual variation of observation to another safety in a regression model. Good 
regression model shows no heteroscedasticity, hence, the residual variation of observation to another 
observation is fixed (homoscedasticity). In this research, the heteroscedasticity test conduct using Scatterplot 
Graphics Test and Glejser Test. Hypothesis test conducting in this study were Coefficient of Determination, 
Statistical Test t, and Statistical Test F. Once the significance value of statistical t-test and f-test below 0.05 or 
calculate t-test and F-test values are greater than the table, then the hypothesis is accepted and vice versa. 
 Variable operationalizations related to independent variables are including usefulness perception, 
ease perception, and risk perception. Those variables are affected by dependent variables of BRI's Internet 
banking use by Polines Students operated test in the field through their benchmarks or indicators, which can 
be seen as follows: 
1. X1. Usefulness Perception define as the degree to which one thinks that using a particular system will 

improve its performance (Davis in Yudha and Isgiyarta, 2015). According to Fadhli and Fachruddin (2016) 

stated, the usefulness perception is a level at which one thinks that using a system will improve performance 

and increase productivity and effectiveness levels. Measurement using scale Likert 1-4. According to Davis 

in Yudha and Isgiyarta (2015) mentions several indicators in the variable of Perception of Usefulness, 

among others, improve job performance, make work easier, and overall the technology used is perceived 

to be useful. 

2. X2. Ease perception, according to Fadhli and Fachruddin (2016), the perception of ease to the use of 

Internet banking is intended so that customers can use online banking services easily, be it easy to learn, 

easy to understand, easy to master, and easy to use. Perception of ease is a thinks in the decision-making 

process. If one thinks that the information system is easy to use, he will use it (Yudha and Isgiyarta, 2015). 

Measurement using scale Likert 1-4. According to Davis in Yudha and Isgiyarta (2015), the variable of Ease 
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Perception mentions several indicators that affect it, among others easy to learn, flexible, and can control 

work. 

3. X3. Risk Perception is a risky assumption that presents an individual's assessment of the possibilities 

associated with positive outcomes or negative of a transaction or situation (Fadhli and Fachruddin, 2016). 

According to Yudha and Isgiyarta (2015), risk perception is the level of user confidence in Internet banking 

services against the opportunity to lose users due to a lack of security and protection of the service system 

created. Perception of risk greatly affects confidence levels. The smaller the risk perception of an individual, 

the greater the level of trust, and vice versa. If the risk increases from information to product purchase 

decisions (transaction), risks are associated with trust (Dowling and Staelin in Yudha and Isgiyarta, 2015). 

Measurement using scale Likert 1-4. According to Fadhli and Fachruddin (2016), several indicators affect 

the variable of risk perception, among others security, identity confidentiality guarantee, and transaction 

guarantee. 

4. Y. The Use of Internet Banking. According to Fadhli and Fachruddin (2016), Internet banking uses the 

Internet as a long-distance extension channel to deliver banking services. According to Nurastuti in Fadhli 

and Fachruddin (2016), Internet banking is one of banks' services through the Internet that allows 

customers to obtain banking services and services such as obtaining information and conducting banking 

transactions. Measurement using scale likLikert4. The following are variable indicators of the use of  Internet 

Banking according to Fadhli and Fachruddin (2016), among others consistent, transaction diversity, and 

appropriate. 

The data analysis model used in this research is to use multiple linear regression analysis. Multiple 
linear regression analysis aims to calculate an event change (independent variable) on other events 
(dependent variables). It is converted to test the effect of usefulness perception, ease perception, and risk 
perception on BRI's Internet banking usage in Polines Students. The following are the equations of linear 
regression analysis models in this research, namely: 
Y = a + b1X1 + b2X2 + b3X3 + e……………………………………………………………………………….….     (1) 
Descriptions: 
Y = The use of Internet banking  
a = Constants 
b1 = Regression coefficient for each X1 
b2 = Regression coefficient for each X2 
b3 = Regression coefficient for each X3 
X1 = Usefulness Perception 
X2 = Ease Perception 
X3 = Risk Perception 
e = Residual error (error) 

 
RESULTS AND DISCUSSIONS 

Based on table 3, it can be seen that the calculation results of each indicator on each variable have t-
count > r-table. Therefore, it can be concluded that each question item and the data obtained from each 
question item on the questionnaire are valid and usable. 

 
 

Table 3 Validity Test Results 

Variable Indicator rcount rtables Description 
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Perception of 
Usefulness (X1) 

X1.1 
X1.2 
X1.3 

0,614 
0,507 
0,473 

0,178 
0,178 
0,178 

VALID 
VALID 
VALID 

Perception of Ease 
(X2) 

X2.1 
X2.2 
X2.3 

0,548 
0,478 
0,614 

0,178 
0,178 
0,178 

VALID 
VALID 
VALID 

Perception of Risk 
(X3) 

X3.1 
X3.2 
X3.3 

0,377 
0,334 
0,433 

0,178 
0,178 
0,178 

VALID 
VALID 
VALID 

The Use of Internet 
Banking (Y) 

Y1 
Y2 
Y3 

0,437 
0,408 
0,458 

0,178 
0,178 
0,178 

VALID 
VALID 
VALID 

Source: Primary data processed, 2020 
 

Table 4 Reliability Test Results 

Reliability Statistics 
Cronbach's Alpha N of Items 
.818 12 

 

Variable Indicator 
Statistic Test 

Cronbach's Alpha 
if Item Deleted 

Standard 
Minimum 

Description 

Perception of 
Usefulness (X1) 

X1.1 
X1.2 
X1.3 

0,793 
0,802 
0,805 

0,70 
0,70 
0,70 

RELIABLE 
RELIABLE 
RELIABLE 

Perception of Ease 
(X2) 

X2.1 
X2.2 
X2.3 

0,798 
0,804 
0,793 

0,70 
0,70 
0,70 

RELIABLE 
RELIABLE 
RELIABLE 

Perception of Risk 
(X3) 

X3.1 
X3.2 
X3.3 

0,813 
0,816 
0,811 

0,70 
0,70 
0,70 

RELIABLE 
RELIABLE 
RELIABLE 

The Use of Internet 
Banking (Y) 

Y1 
Y2 
Y3 

0,809 
0,810 
0,807 

0,70 
0,70 
0,70 

RELIABLE 
RELIABLE 
RELIABLE 

Source: Processed primary data, 2020 
Based on the table of reliability test results above, the test on each questionnaire question item in this 

research is entirely obtained reliable results. As Cronbach's Alpha (α) results> 0.70 on each question item, it 
can be said that the measuring instruments in this research are reliable. 

The normality test aims to test whether, in regression models, disruptor variables or residuals have a 
normal distribution. If this test is violated, then the statistical test becomes invalid for a small number of samples. 
The normality test in this research was conducted through 2 (two) approaches, namely histogram and P-Plot 
charts and the Kolmogorov-Smirnov test. The following are the results of the normality test using the histogram 
approach, namely: 
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Source: Primary data processed, 2020 

Figure 2 Histogram Graphics 
Based on Figure 2, it is known that histogram graphics provide a near-normal distribution pattern. This 

is because the histogram graphics still appear to lean to the left. But by looking at histogram graphics alone, 
this can be misleading, especially for a small number of samples. A more reliable method is with a normal 
probability plot that compares cumulative distribution and normal distribution. The following are the results of 
testing normality with normal probability plots, as follows: 

 
Source: Primary data processed, 2020 

Figure 3 Normal Probability Plot 
Based on figure 3, it can be seen that the normal probability plot graphic shows the dots spreading 

around the diagonal line and following the direction of the diagonal line. Suppose the line describing the actual 
data will follow its diagonal line. In that case, the distributed data is normal, so it can be said that the regression 
model meets the assumption of normality. 

The following is a normality test table with the Kolmogorov-Smirnov Test (K-S) to strengthen the 
normality test, whether the residual value is based on normal. If the value is significant > 0.05, then residual is 
said to be distributed normally. 
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Table 5 Kolmogorov-Smirnov Non-Parametric Statistical Test (K-S) 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 
N 87 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation .77644349 

Most Extreme Differences 
Absolute .126 
Positive .126 
Negative -.060 

Kolmogorov-Smirnov Z 1.178 
Asymp. Sig. (2-tailed) .125 
a. Test distribution is Normal. 
b. Calculated from data. 

Source: Primary data processed, 2020 
Based on Table 5, it can be noted that the asymptotic significance value of  0.125 is greater than 0.05. 

This evidence suggests that in this research, variable disruptors or residuals distributed normally, so that 
regression models are worth using to conduct research 

Table 6 Multiple Linear Regression Analysis 
Coefficients 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 4.334 .848  5.112 .000 
Manfaat .192 .089 .246 2.153 .034 
Kemudahan .224 .081 .313 2.763 .007 
Risiko .091 .070 .126 1.307 .195 

a. Dependent Variable: Internet Banking 
Source: primary data processed, 2020 

Based on this, there can be multiple linear regression equations as follows: 
The Use of Internet Banking = 4.334 + 0.192 Usefulness Perception + 0.224 Ease Perception               

+ 0.091 Risk Perception + e 
The above equations are interpreted as follows: 
1. Constant = 4.334 

The constant value of the multiple linear regression equation above is 4.334 with a positive sign. It 
means that the dependent variable, namely the use of Internet banking, will have a value of 4.334 if 
the variables of usefulness perception, ease perception, and risk perception is non-existent or zero 
(0). 

2. X1 = 0.192 
The X1 in that Regression means usefulness perception. The variable of usefulness perception has a 
regression coefficient value of 0.192 with a positive sign (+). It means that if there is an increase in the 
value of ease perception by one unit, it will cause an increase in the use of Internet banking by 0.192 
units, assuming the other independent variables are considered non-existent or zero (0). So the value 
of the use of Internet banking is 4.526. 
 
 

3. X2 = 0.224 
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The X2 in that Regression means ease perception. The ease perception variable has a regression 
coefficient value of 0.224 with a positive sign (+). It means that if there is an increase in the value of 
ease perception by one unit, it will cause an increase the use of Internet banking by 0.224 units, 
assuming the other independent variables are considered non-existent or zero (0). So the value of the 
use of Internet banking is 4.558. 

4. X3 = 0.091 
The X3 in that Regression means risk perception. The variable of risk perception has a regression 
coefficient value of 0.091 with a positive sign (+). It means that if there is an increase in the value of 
risk perception by one unit, it will cause an increase in the use of Internet banking by 0.091 units, 
assuming the other independent variables are considered non-existent or zero (0). So the value of the 
use of Internet banking is 4.425. 

Table 7 F statistical Test 
ANOVA 

Model 
Sum of 

Squares 
df Mean Square F Sig. 

1 
Regression 22.590 3 7.530 12.055 .000b 
Residual 51.846 83 .625   
Total 74.437 86    

a. Dependent Variable: InternetBanking 
b. Predictors: (Constant), Risiko, Kemudahan, Manfaat 

Source: Primary data processed, 2020 
Based on that table generated Fcount = 12,055 > Ftable = 2,713 or signification rate = 0.000 smaller than 

5% or 0.05. It means that there is a significant effect between the variables of usefulness perception, ease 
perception, and risk perception toward the use of Internet banking. Based on the identification of the analysis 
of the above data can be concluded that the model in this research is fit. 

Table 8 t Statistical Test 
Coefficients 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 4.334 .848  5.112 .000 
Manfaat .192 .089 .246 2.153 .034 
Kemudahan .224 .081 .313 2.763 .007 
Risiko .091 .070 .126 1.307 .195 

a. Dependent Variable: Internet Banking 
Source: Primary data processed, 2020 

Based on that table, it can be explained that: 
1. The value of tcount for the variable of usefulness perception (in the table written Manfaat) of 2.153 > 

ttable = 1,989 or significance = 0.034 < 0.05, which means there is a significant effect between a variable 
of usefulness perception partially toward the use of Internet banking. It means hypothesis 1 in this 
research states that "Assumed the variable of usefulness perception partially has a significant effect 
toward the use of Internet banking of PT Bank Rakyat Indonesia (Persero), Tbk. (Case Study on the 
Students of Politeknik Negeri Semarang)", stated accepted. 

2. The value of tcount for the variable of ease perception (in the table written Kemudahan) of 2.763 > ttable 
= 1,989 or significance = 0.007 > 0.05, which means there is a significant effect between the variable 
of ease perception partially toward the use of Internet banking. It means hypothesis 2 in this research 

https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
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states that "Assumed the variable of ease perception partially has a significant effect toward the use 
of Internet banking of PT Bank Rakyat Indonesia (Persero), Tbk. (Case Study on the Students of 
Politeknik Negeri Semarang)", stated accepted. 

3. The value of tcount for the variable of risk perception (in the table written Risiko) of 1,307 < ttable = 1,989 
or significance = 0.195 > 0.05, which means there is no significant effect between the variable of risk 
perception partially toward the use of Internet banking. It means hypothesis 3 in this research which 
states that "Assumed the variable of risk perception partially has a significant effect toward the use of 
Internet banking of PT Bank Rakyat Indonesia (Persero), Tbk (Case Study on the Students of 
Politeknik Negeri Semarang)," stated rejected. 

Table 9 Determination Coefficient Test (R2) 
Model Summaryb 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate 
1 .551a .303 .278 .790 
a. Predictors: (Constant), Risiko, Kemudahan, Manfaat 
b. Dependent Variable: InternetBanking 

Source: Primary data processed, 2020 
Based on the table shows that an Adjusted R Square value of 0.278 or 27.8%. It means that the 

variable of usefulness perception, ease perception, and risk perception contributed toward the use of 
Internet banking by 27.8%. In comparison, the remaining 72.2% was affected by other variables not 
studied in this research. 

Based on the tests that have been conducted on hypothesis 1 using the F test, the results show 
that usefulness perception, ease perception, and risk perception simultaneously have a positive and 
significant effect on Internet banking use. Based on the results of the R2 test, it is seen that the value of 
the determination coefficient (R2) in Table 4.15 is 0.278. It showed that the variables of usefulness 
perception, ease perception, and risk perception accounted for 27.8% of Internet banking use, and the 
remaining 72.2% were affected by other variables not studied in the research. Based on hypothesis test 
2 using statistical test t, the results showed that the variables of usefulness perception partially had a 
positive and significant effect on the use of Internet banking. The results of this research are in line with 
previous research conducted by Laksana et al. (2015), Putri and Fithrie (2019), Fadhli and Fachruddin 
(2016), Yudha and Isgiyarta (2015), and Oktabriantono et al. (2017). The finding that the usefulness 
perception variables and usefulness perception variable are improving job performance makes work 
easier. Overall, the technology used is perceived to be useful, having a positive and significant effect on 
the use of BRI Internet banking on Polines Students. However, this research results are different from the 
research conducted by Rakhmawati and Isharijadi (2013). Research conducted by Rakhmawati and 
Isharijadi (2013) stated that the usefulness perception does not positively affect the interest in the use of 
Internet banking. Based on hypothesis test 3 using statistical test t, the results show that the variable of 
ease perception partially had positive and significant effects on internet banking use. The results of this 
research are in line with previous research conducted by Oktabriantono et al. (2017), Yudha and Isgiyarta 
(2015), Fadhli and Fachruddin (2016), Putri and Fithrie (2019), and Laksana et al. (2015). Based on this, 
the finding that variable of ease perception with indicators of easy to learn, flexible, and can control work, 
has a positive and significant effect toward the use of BRI Internet banking on Polines Students. However, 
this research results are different from the research conducted by Ahmad and Pambudi (2014). Research 
conducted by Ahmad and Pambudi (2014) stated that the variable of ease perception does not affect 
customers' re-interest using Internet banking services. Based on hypothesis test 4 using statistical test t, 
the results showed that the variable of risk perception partially had no a positive and insignificant effect 

https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
https://ssl.microsofttranslator.com/bv.aspx?ref=TVert&from=&to=en&a=T.bk
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on Internet banking use. The results of this research are in line with previous research conducted by 
Yudha and Isgiyarta (2015), Fadhli and Fachruddin (2016), and Oktabriantono et al. (2017). Based on 
this, the finding that the variable of risk perception with indicators of security, identity confidentiality 
guarantee, and transaction guarantee does not have a positive and insignificant effect on the use of BRI's 
Internet banking on Polines Students. It was originally thought that the variable of risk perception had a 
significant effect on the use of Internet banking. It is based on a theory put forward by Murfi and Suripto 
(2020), which states that partially the variable of risk perception has a significant effect on students' 
interest in using Internet banking. However, this research shows that the variable of perception of risk has 
a positive and insignificant effect on the use of Internet banking. It indicates that the higher the risk has 
no effect on Internet banking use on BRI customers of Internet banking users, especially among Polines 
students. Several factors concerning BRI customers of Internet banking users, especially in Polines 
students, have never experienced the risk of using Internet banking such as hacker cases, inappropriate 
transaction errors, and customer data misused by bank employees allegedly making risk variables do not 
affect Internet banking usage. 

 
CONCLUSIONS AND SUGGESTIONS 
Conclusions 

Based on the main research problem, can be concluded that the variable of usefulness 
perception, ease perception, and risk perception simultaneously have a significant effect toward the use 
of Internet banking. Partially the variables of usefulness perception and ease perception have a significant 
effect on the use of Internet banking. In contrast, the variable of risk perception has no significant effect 
on the use of Internet banking. 
Limitations 

This Research has the following limitations: 
1. Limited independent variables only tested 3 (three) independent variables (usefulness perception, 

ease perception, and risk perception), resulting in an effect toward the use of Internet banking of 
27.8%. In contrast, the other 72.2% were affected by other variables not studied in this research.  

2. This research sample is limited to only 87 customers of BRI Internet banking users, especially Polines 
students. 

This research results are still not perfect due to various constraints such as energy, cost, and 
time that are not intensive in researching in the pandemic period as it is today. 
Suggestions 

The suggestions for the future research agendas as follow: 
1. In further research can use additional other independent variables such as the perception of security 

and perception of trust and other dependent variables such as interest in re-use of Internet banking 
applications or satisfaction of using Internet banking applications. 

2. Samples for further research can be expanded again by using sample determination methods other 
than the Slovin formula so that it is expected to get actual answers. 
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